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An Extraordinary Minute
with Robert White!

“What is uttered
from the heart
alone, will win the
hearts of others to
your own.”

- Johann Wolfgang
von Goethe

‘India will transform into a
developed nation before the year 2020.“

Martketing:
an Art or Science?

2 The key to a successful market-
ing campaign and a thriving
business is mastering the art of
marketing and then replicating
this time and time again in
order to create a SCIENCE that
is backed by proven results.
Once  and then sharing your
human side with the masses.

The 7 Principles of Marketing

2 A career in marketing is enjoy-
able and fun. Most people who
work in marketing will tell you
it provides them with the
challenge they have always
wanted. The reason being is
marketing is always changing;
there are always techniques to
learn, cases to study,
and strategies to research.

Personality of the Scientist

3 As an Introverted Ntuitive
Thinking Judging ( INTJ)
personality, scientist's  primary
mode of living is focused inter-
nally, where take things in
primarily via intuition. Their
secondary mode is external,
where they deal with things
rationally and logically.
INTJs live in the world of ideas
and strategic planning.

More People to GATE

5 A total of 10.33 lakh candidates
registered themselves for
GATE-2014, up 20 per cent as
compared to the previous year.
In all, 17 PSUs will use GATE
scores to recruit engineers this
year, including Visakhapatnam
Steel Plant that will offer a
CTC of Rs.9 lakh.
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I’ve been a student of
communication and especially
great speeches for many years. 
One consistent aspect of powerful
communications is passion in
content and delivery.
When Abraham Lincoln uttered
those very few words at Gettysburg
he modeled for us how to put
sadness, context and hope into
words.  Logic is sometimes
interesting but it does not persuade
and enroll others into our visions.
When you next have an important
communication with family, friends
or colleagues, consider looking to
your heart for its message.  And let
me know how it goes for you and
your audience.

”- APJ
6

India, an attractive
destination for expats

but companies interested in Indian talents

Staff Reporter

New Delhi: According to a
latest HR survey, around 39,
000 expats (not including In-
dian origin people) are work-
ing in India. Among them ab-
out 3,700 are from United St-
ates of America . In 2012, the
number of expats working in
India was at a peak with mo-
re than 49,000 professionals.
India remains an attractive
destination for expats and the
number of expats looking at
assignments and tenures in
India to boost their resume
has gone up significantly.

However domestic compani-
es are going slow on expat
hiring while sharpening their
focus on getting Indians with
requisite global experience,
and this trend is likely to con-
tinue for two more years, HR
experts say.
Companies are now focusing
more on budgets and are try-
ing to find the same kind of
exposure and experience fro-
m Indian talent that expats c-
an offer. They are seen bring-
ing in expats only when the
cost of hiring an expat as ag-
ainst an Indian is pretty much
similar.

Expat hiring was growing at
the rate of 10-12% annually
till 2012. Since last year, ho-
wever, there has been a maj-
or decline and this dip is lik-
ely to continue for a couple
more years, experts said. "It
is not the rupee depreciation
or otherwise but for the fact
that it is the required compet-
ency level complementing t-
he requirements of Indian
companies," GHCL Ltd HR
Head Rajesh Tripathi said.
A steady supply of Indians,
who possess the required co-
mpetencies and have param-
ount global exposure, is also

a major factor that has made
domestic firms do a re-think
on expat hiring.
"Almost 30% of expats are
open to looking at modest c-
ompensation packages whic-
h could be termed as a 'pay
cut' keeping in view the up-
sides associated with specific
experience of working in a
large, complex and active e-
merging market such as Indi-
a," executive search firm Sp-
earhead InterSearch Founder
and MD Jyorden T Misra
said.
MyHiringClub.com CEO
Rajesh Kumar said: "Yes, co
mpanies are willing to get
expatriates on board with the
global experience, but on a
conservative mode".
Kumar further said that cur-
rently almost 70% of expat
professionals hiring is taking
place at a higher level and
30% at mid or lower levels.
"What is most interesting to
notice in India is that it is not
just multinational companies
or the large Indian organ-
isations that are employing
expats.
Some of the mediumsized e-
nterprises with ambitious pl-
ans have also been hiring ex-
pats in a bid to achieve their
goals," Kumar said.

UAE stops jailing expats
for bounced cheques

Joy Sebastine

 UAE President Sheikh Khalifa

Abu Dhabi:The United Arab
Emirates will stop imprison-
ing expatriates for writing
cheques that bounce, which
was previously a serious
criminal offence.
The relaxation for expatriate-
s follows a similar move in
October when the rules were
relaxed for Emirati citize-
ns.The latest ruling is the res-
ult of a decree by the Preside-
nt, Sheikh Khalifa, that expa-
triate and Emirati loan defau-
lters should be treated equa-
lly.
Expatriates jailed for default-
ing have been released from
prison and federal courts no
longer accept bounced cheq-
ues presented by lenders as
evidence of a crime, which
effectively decriminalises d-
efaulting on a loan, the Abu
Dhabi daily The National re-
ported.
“In line with the directives of
Sheikh Khalifa … and in the
spirit of fairness and equali-
ty, the courts have stopped as
of last month accepting coll-
ateral cheques presented as
a criminal tool against expat-
riate debt defaulters,” Ali K-
halfan Al Dhaheri, head of
the legal affairs department
at the Ministry of Presidenti-
al Affairs, told The Nationa-
l’s Arabic-language sister pa-
per Al Ittihad.
In June, around 20 foreign b-
usinessmen in Dubai’s Cent-
ral Jail went on a hunger str-
ike, protesting against what
they saw as the overly harsh
penalties handed down for fi-
nancial crimes.
Peter Margetts, a 48-year-old
real estate developer from

London, who was serving a
23-year sentence for writing
cheques which bounced, was
on the hunger strike and suf-
fered a stroke.
Like many of his fellow exp-
ats in the real estate sector,Mr
Margetts built a profitable
business during Dubai’s boo-
m years, but things turned
sour when the property mar-
ket crashed in 2008.
After investors were unable
to cash their security cheques
– which Mr Margetts says w-
as due to him being defraude-

d by a developer – he was se-
ntenced to 46 years in prison,
though the term was later
reduced.Another British pro-
perty developer on hunger
strike, Safi Qurashi–who fa-
mously once paid £43 millio-
n for an island in the shape
of Great Britain on Dubai's
The World development –
was also taken to hospital du-
e to poor health.Mr Qurashi
was sentenced to seven years
in jail in 2010 over bounced
cheques, and had been fight-
ing his conviction ever since.

UAE salary rises
due to – ‘2020’

Dubai:Salaries are set to rise at a more “modest” rate in 2014
compared with previous years as the UAE becomes percei -
ved as a more desirable place to work, said the recruitment
consultancy Robert Half. Salaries for professional occupat-
ions are forecast to increase an average 3.8 per cent this ye-
ar, according to the 2014 Salary Guide.
But inflation pressures could build up this year, particularly
rising rents, and the pay increases may not be enough to
keep up with prices.Jobs in accounting and finance, and tech-
nology will lead the way increasing on average 5% and 4.6%
respectively.

Large number of Indians Looking
for Overseas Job Market

Mumbai: With an ever-gro-
wing population of more tha-
n 1.2 billion,half of which is
under the age of 25, India de-
sperately needs to create jobs
for its citizens. But with eco-
nomic growth slowing to a
decade low of 4.5% in the p-
ast financial year, this has be-
come a major challenge, for-
cing many Indians to look
abroad for more work oppor-

tunities and better wages. It
is widely agreed that India’s
economy needs to be growin-
g at levels of 8% or more for
the country to be able to crea-
te employment for the incre-
asing numbers of Indians
looking for work.
“We are not producing as m-
any jobs in this country as th-
ere are additions to the work-
force,” says Rituparna Chak-

raborty, the senior vice presi-
dent and co-founder of Tea-
m Lease Services, a staffing
solutions company.
“A little over a million jobs
get created annually for 12
million who join the workfo-
rce every year. In such a scen-
ario the migration of our wo-
rkforce outside of India is bo-
und to happen- Rituparna ad-
ded.

Dubai:
most preferred

workplace

Abu Dhabi: Dubai is increas-
ingly the most popular city
for expats in the GCC, with
48% of those outside the city
wishing to relocate there, a
Gulf Talent report noted.  Av-
erage salaries increased by
5.3% for professionals acro-
ss the UAE last year, with in-
creases of 5.9% projected for
2014, driving an increase in
the UAE’s popularity as a
destination for expats.
The report, from the recruit-
ment company Gulf Talent,
says the UAE is the preferred
workplace of 65 per cent of
expats currently working in
the Arabian Gulf –a level that
has not been touched since
2008.
“Attracting western nationals
remains easier for Gulf empl-
oyers, due to high unemploy-
ment and wage stagnation in
Europe,” the report stated.

Dubai is increasingly the
most popular city for expats
in the GCC, with 48 per cent
of those outside the city wis-
hing to relocate there–up fro-
m 40 per cent last year. It was
followed by Abu Dhabi, wh-
ere 20 per cent of the region’s
expats would like to live.
Gulf Talent said it came to th-
ese conclusions after survey-
ing 34,000 job candidates an-
d 800employers online,as w-
ell as interviewing 60 senior
executives in the GCC states.
The report said the average
private sector wage increase
in the Gulf, 5.9%, considera-
bly outpaced salary rises in
Australia, the UK, the US
and Canada.
The UAE also had the highe-
st retention rate of expatriates
of any GCC country, with 88
per cent of expats in the cou-
ntry intending to stay there.
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Cover Letter for a CV

6 In the unsolicited submission,
it's even more important to
make your reader feel that what
you have to say and what you
have to offer is worthy of their
time and attention. First of all,
the layout of your cover letter is
as important as the layout of
your résumé. Keep in mind that
the first thing your reader will
see is your cover letter
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Gandhi Thought
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“When I despair, I remember
that all through history the
way of truth and love have
always won. There have
been tyrants and murderers,
and for a time, they
can seem invincible,
but in the end, they
always fall. Think of it--
always".

Mahatma Gandhi

PARENT - TEACHER
RELATIONSHIP

A positive parent-teacher relationship contributes to
children’s  school success. It’s a true fact accepted by ex-
perts.  For young children, the teacher-child relationship
is a love relationship…In fact, it may be their first love rel-
ationship after their parents and it can be pretty powerful
and wonderful. Positive parent-school communications
benefit parents. The manner in which schools communi-
cate and interact with parents affects the extent and qualit-
y of parents' home involvement with their children's learn-
ing. For example, schools that communicate bad news ab-
out student performance more often than recognizing stu-
dents' excellence will discourage parent involvement by
making parents feel they cannot effectively help their chil-
dren.
Parents also benefit from being involved in their children's
education by getting ideas from school on how to help
and support their children, and by learning more about
the school's academic program and how it works. Perhaps
most important, parents benefit by becoming more confi-
dent about the value of their school involvement. Parents
develop a greater appreciation for the important role they
play in their children's education.
Effective communication is essential for building school-
family partnerships. It constitutes the foundation for all
other forms of family involvement in education. Substan-
tial evidence exists showing that parent involvement ben-
efits students, including raising their academic achieve-
ment. There are other advantages for children when par-
ents become involved — namely, increased motivation
for learning, improved behavior, more regular attendance,
and a more positive attitude about homework and school
in general. Research shows that parental involvement can
free teachers to focus more on the task of teaching chil-
dren. Also, by having more contact with parents, teacher-
s learn more about students' needs and home environme-
nt, which is information they can apply toward better mee-
ting those needs. Parents who are involved tend to have
a more positive view of teachers, which results in improved
teacher morale.  Good two-way communication between
families and schools is necessary for students' success.N-
ot surprisingly, research shows that the more parents and
teachers share relevant information with each other about
a student, the better equipped both will be to help that st-
udent achieve academically.
Personal contact, including conferences, seminars,  home
visits, telephone calls, and curriculum nights or open hou-
ses, seems to be the most effective form of communicati-
on and may be among the most familiar. However, the est-
ablishment of effective school-home communication has
grown more complex as society has changed. The great
diversity among families means that it is not possible to
rely on a single method of communication that will reach
all homes with a given message. It is essential that a variet-
y of strategies, adapted to the needs of particular families
and their schedules, be incorporated into an overall plan.
Parents are not accustomed to hearing unsolicited posi-
tive comments from teachers about their children, espe-
cially in a phone call from the school. Imagine how you
would feel, as a parent, if you were contacted by a teacher
or the school principal and told that your son or daughter
was doing well in school, or that your child had overcome
a learning or behavior problem. When you make calls to
share positive information with parents, be prepared for
them to sound surprised-pleasantly surprised.
Research shows that school-home communication is gre-
atly increased through personalized positive telephone
contact between teachers and parents. Remember, when
a phone call from school conveys good news, the atmosph-
ere between home and school improves. When you have
good news to share, why wait? Make the call and start a
positive relationship with a parent.
“Easier said than done,” you may be thinking. After all,
there are teachers your child will love and teachers your
child may not. There are teachers you’ll like and dislike as
well. There are teachers who may adore your child, and
those who just don’t understand him. But whatever the
case, your child’s teacher is the second most important
person in your child’s life (after her parents, of course).
And you can help make their relationship a strong and
rewarding one.
Remember how you liked (or disliked) your teachers. Your
experience at school is likely to affect your attitude towa-
rd your child’s teacher.  It’s important to leave your own
baggage at the door, so you can talk about your child wit-
h the teacher (and not about you!)

Rajan P. Thodiyoor
Chief Editor

Marketing: an Art or Science?
Govind Padmanabhan

Marketing is an elusive
term and there is often a
misconception about what
it really means because
most people only look at
marketing through one,
extremely limited, lens.
Therefore, let me define
marketing for you so that
you can understand our
approach and the philoso-
phy that we have created
about this broad concept.
Marketing is the art and
science of capturing an
experience in the REAL
TIME and then sharing it
with the masses consis-
tently and over the course
of time.
The Science of Marketing
Many “marketing gurus”
make bold statements
when they say, “If you
follow my marketing plan,
I will guarantee 200%
growth in 30 days or less.”
This type of statement is
the reason why marketing
is elusive because it only
considers marketing from
the SCIENCE perspective.
This belief is fairly
straightforward, and just
so you know, it never
works!
A + B + C = D
Since nothing in life is
purely a Science, where
you follow the exact same
steps as someone else in
order to get the exact same
results—then this leaves
us to believe that market-
ing must be more than
simply a science. There-
fore, if you ever hear
someone or an organiza-
tion make the bold
statement that, “what they
offer will work for every-
one,” run as fast as you
can because this is a sales
tactic that will almost
always leave you unful-
filled, frustrated, and
feeling like a failure.
Example of Marketing
as a Science
Have you ever spoken
with a colleague or a
friend who shared the

results of a business
decision and then this
person convinced you to
try this as well? What
happened? Did you get
equal or better results? OR
did you “fail” miserably?
Consistent
Marketing as a science is
extremely dangerous
because the small to mid-
sized business community
is constantly looking for
answers amongst their
peers, and feel deflated
when the outcome is less
than desired. Once again,
MARKETING is NOT
solely a science, and when
you view this modality
from only this lens, you
will ALWAYS fall short.
Marketing as an ART
Since this is the opposite
end of the continuum, this
will also lead to less than
desired results, but the
only benefit of this
protocol is you will be
expressing your individu-
ality which has a far more
substantial return than
following the exact path as
someone or something
else (i.e. Science based
marketing). The ART of
marketing is discovering
who you are as a busi-
ness, what you are
looking to achieve, and
most importantly, why this
has become your purpose
in life? Once you are able
to access these resources,
and then deliver this
information to your
audience, you will be
operating from the
perspective of a marketing
artist. The only dilemma is
that most art is unique to
the beholder AND unique
to the time period when
the art was created.
Therefore, the challenge
with only employing an
artistic marketing ap-
proach is the lack of
consistency. There are no
two original pieces of
artwork that are exactly
alike, because both of

these pieces would be
original and extremely
distinct in their own right.
This is often what
happens to business
owners because their
comes a point of clarity,
which triggers the art of
marketing, but the only
issue is that this same
business owner goes off
on a different tangent and
creates new art—long
before any trends,
analytics, or results were
established.
Art of  Marketing
Has there ever been a time
when you decided to
reinvent yourself over and
over and over again in a
very short period of time
without giving any
“invention” of yourself or
your business the
opportunity to reach the
point of success? We
have often found that
business owners have the
need to find the answers
and will change every-
thing on the surface in
order to access this
solution, while neglecting
the cause. In essence,
small/mid-sized business
owners typically put their
attention on the effect,
and never fully embrace
why the outcome did not
meet their expectations.
This is because the
business owner only
employed an artistic
marketing model and

never found a medium that
would work and therefore,
consistently made
adaptations.
Marketing as an ART and
as a SCIENCE
The key to a successful
marketing campaign and a
thriving business is
mastering the art of
marketing and then
replicating this time and
time again in order to
create a SCIENCE that is
backed by proven results.
Once  and then sharing
your human side with the
masses.
Marketing - Art or
Science?
Is marketing an art or a
science? The answer is
yes. Marketing is both -
an art and a science. Enjoy
this point and counter
point about the art and
science of marketing. Use
the strengths of both
arguments to better
understand and improve
your marketing.
Marketing Science
Marketing is a science
because marketing is
about understanding and
influencing behaviors.
Psychology, the science
of behaviors, studies how
people react to certain
stimuli in predictable
ways. This is similar to
Newton's' third law - cause
and effect. For every
marketing action there is a
reaction. The science is in

anticipating the reactions
to your actions.
Marketing Art
Marketing is an art
because marketing is
about appreciating the
nuances of human
behaviors. Beauty is in the
eye of the beholder.
Beauty is art.
Marketing Science
Marketing is a science
because marketing is
about measuring and
analyzing the numbers.
How many prospects do
you reach? How many
people read your mes-
sage? How many do you
convert to buyers? How
much do they spend?
How many buy again?
These are mathematical
questions and answers
and important to the
success of your market-
ing. Math and accounting
are important sciences to
your business.
Marketing Art
Marketing is art because
marketing is about
creating a demand for
your product. Some of
that demand is immediate
and some of it is in the
future. You can try to use
science to predict the
future part but you might
pick a number based on
art. There is always an
unknown aspect that we
attribute to art.
Marketing Science
Marketing is a science

because the most common
question is "How much
money should I spend on
marketing?" The business
owner and the accoun-
tants want the answer to
this question. It's a good
question but the more
important question is,
"What return can you
expect from your market-
ing investment?" That's
an important question and
it is measurable like
science.
Marketing Art
Marketing is an art
because there is the issue
of branding which is
difficult to measure. To
generate a good return on
your marketing investment
requires a creative
approach. That means that
you need to apply the art
of marketing. That is
difficult to measure but it
is necessary.
Of course the argument of
science versus art could
go on. Is it art? Is it
science?
I believe that many
marketers try to portray
marketing as art when
they can't measure their
results. Hence they give
up responsibility for their
marketing programs. They
suggest that marketing is
all chance. Many self-
declared branding experts
talk about the art of
branding and refuse to
face the science of
measurement. Don't be
fooled by that hocus
pocus.
I believe that marketing is
a science that should draw
upon the art. Never let art
dictate the direction of
your marketing. Use
science to determine major
decisions and use the art
for the nuances.
Is marketing a science or
art? I believe that it is both
art and science. Most
importantly the science
should lead and measure;
the art should inspire and
create. That is the art and
science of marketing.

The 7 Principles of Marketing

Robert  Middleton

A career in marketing is enjoyable
and fun. Most people who work in

marketing will tell you it provides them
with the challenge they have always

wanted. The reason being is marketing
is always changing; there are always
techniques to learn, cases to study,

and strategies to research.

Learn and Apply
these 7 Principles if You
Want to Attract More
Clients. These 7 Marke-
ting Principles have
been developed over
several years of working
with Independent Prof-
essionals. Marketing
can be confusing and
overwhelm -ing. Where
do you start? What do
you do? These 7 princ-
iples are a great starting
point. As you learn and
implement them into
your marketing, you’ll
get more attention and
interest from prospects
and ultimately turn them
into great clients who
you love to work with.
Marketing is a Game
As an Independent
Professional, you need
to attract clients to your
business. Attracting
clients can either be a
burden or a game. If
marketing is a burden,
it’s something you’ll

avoid, resist and probably
fail at. If you make mark-
eting a game, you’ll learn
the “moves and the
plays” that will enable
you to get the attention of
prospective clients,
interact with them about
your business, and ulti-
mately convert them into
great clients whom you
love to work with. Whe-
ther you attract clients
through traditional mar-
keting activities such as
networking, speaking and
publishing or through
online marketing such as
a website, email newsl-
etter, blog or social media,
the game is essentially the
same.
Your Marketing Mindset
Not only is there an Outer
Game of Marketing, the-
re’s an Inner Game as well.
The inner game of mark-
eting is about your atti-
tude or mindset about
marketing.  And like eve-
rything else in life, your

attitude and mindset det-
ermine how you approach
something and whether or
not you succeed at it.
Marketing (and selling as
well) are particularly
challenging activities.
Why? Because there is
always the possibility of
rejection. When you put
out your message and
present your services
there’s always a good
chance that people won’t
be interested.  As a result,
a great number of Indep-
endent Professionals tend
to avoid or resist marke-
ting activities (such as
writing, speaking or follo-
wing-up).
Your Marketing Message
A Marketing Message is
the first thing you comm-
unicate to your prospe-
ctive clients. A message is
designed to get attention,
generate interest and get
your prospect to respond
to find out more about
your business.  Unfortu-
nately, the majority of
marketing messages don’t
accomplish that. You want
a marketing message that
conveys what prospects
will get if they work with
you. A marketing message
shouldn’t be just a label
(I’m a business coach) or
a process (I offer busine-
ss coaching services) but
should convey a desirable
result that is wanted by
the prospect.
Once you have an

effective marketing
message, you’ll be able to
build your whole busin-
ess around it. A marketing
message isn’t just a clever
sound bite, it’s what you
stand for, and it becomes
the foundation for all the
professional services you
offer.
Marketing Conversations
Since marketing is 100%
communication, verbal
interaction or marketing
conversations are essen-
tial to marketing.It’s unu-
sual that a client would
start working with you
without talking to you
first. But what should you
say about your business
and services? And how
do you move a
conversation into a
deeper exploration of how
you might provide your
professional services?
Marketing conversations
are actually more about
listening than talking.
Once you have someone’s
attention, you want to
find out about their situ-
ation, goals and challen-
ges. And if a prospect as-
ks you questions, you ne-
ed to know what to say
succinctly and with
impact. These days there
is so much talk about list
building and lead
generation that we often
neglect how we’ll actually
interact with that lead.
Most prospects don’t
come completely pre-sold,

so mastering marketing
conversations (which
includes follow-up) is
essential to growing your
business.
Your Marketing Content
Think of marketing cont-
ent as anything written
about your business, from
an article to a website to a
blog post. These days
marketing content is more
important than ever.
Your prospects want to
“check you out” online
before they contact you,
so having the right
content is key. Great con-
tent provides valuable
information and clearly
explains what clients get
when they work with you.
Prospects want to know
the following: who you
work with, how you work,
the results you produce,
and your experience and
background.
Marketing Strategies &
Plans
The marketing game,
mindset, message,
conversations and
content provide the solid
foundation for your
marketing.  However, it’s
marketing strategies and
plans that get the word
out. The question is, what
marketing strategies will
you ultimately use to
promote your services?
Marketing Strategies are
proactive, not passive.
When you implement a
marketing plan, you reach

out, you invite, you ask
for action. You don’t sit
around waiting for
prospects to find you!
But what marketing
strategies work best for
Independent
Professionals? And
where do you start?
The most effective
marketing strategies
make a direct and
personal connection.
Selling Conversations
Selling is a very
important part of the
whole marketing
process. However, it’s
too bad that selling is
so misunderstood.  It
might be better to think
of selling as “exploring
possibilities.” Selling
conversations happen
when a prospect is
ready to explore
working with you.
Selling is not a
manipulative process.
Just the opposite, in
fact. In a selling
conversation you
mostly ask questions
and listen to determine
if your prospect really
needs assistance and  if
you are able to ethically
provide that assistance.
Pressure of any kind
only backfires.
Learning an effective
selling process is
understanding the
sensitive dynamics
of finding the
right fit.
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Personality of The Scientist

Most of the scientists
are independent, original,
analytical, and determined.
Have an exceptional ability
to turn theories into solid
plans of action. Highly
value knowledge, compe-
tence, and structure.
Driven to derive meaning
from their visions. Long-
range thinkers. Have very
high standards for their
performance, and the
performance of others.
Natural leaders, but will
follow if they trust existing
leaders.
As an Introverted Ntuitive
Thinking Judging ( INTJ)
personality, scientist's
primary mode of living is
focused internally, where
take things in primarily via
intuition. Their  secondary
mode is external, where
they deal with things
rationally and logically.
INTJs live in the world of
ideas and strategic
planning. They value
intelligence, knowledge,
and competence, and
typically have high
standards in these regards,
which they continuously
strive to fulfill. To a
somewhat lesser extent,
they have similar expecta-
tions of others.
With Introverted Intuition
dominating their personal-
ity, INTJs focus their
energy on observing the
world, and generating ideas
and possibilities. Their
mind constantly gathers
information and makes
associations about it. They
are tremendously insightful
and usually are very quick
to understand new ideas.
However, their primary

interest is not under-
standing a concept, but
rather applying that
concept in a useful way.
Unlike the creative
thinkers , they do not
follow an idea as far as
they possibly can,
seeking only to under-
stand it fully. INTJs are
driven to come to
conclusions about ideas.
Their need for closure
and organization usually
requires that they take
some action.
INTJ's tremendous value
and need for systems and
organization, combined
with their natural
insightfulness, makes
them excellent scientists.
An INTJ scientist gives a
gift to society by putting
their ideas into a useful
form for others to follow.
It is not easy for the INTJ
to express their internal
images, insights, and
abstractions. The internal
form of the INTJ's
thoughts and concepts is
highly individualized, and
is not readily translatable
into a form that others
will understand. How-
ever, the INTJ is driven to
translate their ideas into a
plan or system that is
usually readily explain-
able, rather than to do a
direct translation of their
thoughts. They usually
don't see the value of a
direct transaction, and
will also have difficulty
expressing their ideas,
which are non-linear.
However, their extreme
respect of knowledge and
intelligence will motivate
them to explain them-

selves to another person
who they feel is deserving
of the effort.
INTJs are natural leaders,
although they usually
choose to remain in the
background until they see
a real need to take over
the lead. When they are in
leadership roles, they are
quite effective, because
they are able to objec-
tively see the reality of a
situation, and are adapt-
able enough to change
things which aren't
working well. They are the
supreme strategists -
always scanning available
ideas and concepts and
weighing them against

their current strategy, to
plan for every conceivable
contingency.
INTJs spend a lot of time
inside their own minds,
and may have little
interest in the other
people's thoughts or
feelings. Unless their
Feeling side is developed,
they may have problems
giving other people the
level of intimacy that is
needed. Unless their
Sensing side is developed,
they may have a tendency
to ignore details which are
necessary for implement-
ing their ideas.
The INTJ's interest in
dealing with the world is

to make decisions, express
judgments, and put
everything that they
encounter into an under-
standable and rational
system. Consequently,
they are quick to express
judgments. Often they
have very evolved
intuitions, and are
convinced that they are
right about things. Unless
they complement their
intuitive understanding
with a well-developed
ability to express their
insights, they may find
themselves frequently
misunderstood. In these
cases, INTJs tend to
blame misunderstandings

INTJs are natural leaders, although they usually choose to remain
in the background until they see a real need to take over the lead.

When they are in leadership roles, they are quite effective, because
they are able to objectively see the reality of a situation, and are

adaptable enough to change things which aren’t working well.

Dr. Scoble George

on the limitations of the
other party, rather than on
their own difficulty in
expressing themselves.
This tendency may cause
the INTJ to dismiss others
input too quickly, and to
become generally arrogant
and elitist.
INTJs are ambitious, self-
confident, deliberate,
long-range thinkers. Many
INTJs end up in engineer-
ing or scientific pursuits,
although some find
enough challenge within
the business world in
areas which involve
organizing and strategic
planning. They dislike
messiness and ineffi-
ciency, and anything that
is muddled or unclear.
They value clarity and
efficiency, and will put
enormous amounts of
energy and time into
consolidating their
insights into structured
patterns.
Other people may have a
difficult time understand-
ing an INTJ. They may see
them as aloof and re-
served. Indeed, the INTJ
is not overly demonstra-
tive of their affections,
and is likely to not give as
much praise or positive
support as others may
need or desire. That
doesn't mean that he or
she doesn't truly have
affection or regard for
others, they simply do not
typically feel the need to
express it. Others may
falsely perceive the INTJ
as being rigid and set in
their ways. Nothing could
be further from the truth,
because the INTJ is

committed to always
finding the objective best
strategy to implement their
ideas. The INTJ is usually
quite open to hearing an
alternative way of doing
something.
When under a great deal
of stress, the INTJ may
become obsessed with
mindless repetitive,
Sensate activities, such as
over-drinking. They may
also tend to become
absorbed with minutia and
details that they would
not normally consider
important to their overall
goal.
INTJs need to remember
to express themselves
sufficiently, so as to avoid
difficulties with people
misunderstandings. In the
absence of properly
developing their communi-
cation abilities, they may
become abrupt and short

with people, and isolation-
ists. INTJs have a treme-
ndous amount of ability to
accomplish great things.
They have insight into the
Big Picture, and are driven
to synthesize their
concepts into solid plans
of action.
Their reasoning skills
gives them the means to
accomplish that. INTJs are
most always highly
competent people, and will
not have a problem
meeting their career or
education goals. They
have the capability to
make great strides in these
arenas. On a personal
level, the INTJ who
practices tolerances and
puts effort into effectively
communicating their
insights to others has
everything in his or her
power to lead a rich and
rewarding life.

Construct a list of things you love about
yourself! Are you great at making people laugh, are
you compassionate and loyal, do you smile and
uplift the atmosphere or can you turn negatives
into positives? It can be anything, and as simple as
you like! Do something different. If you're shy in
group situations, do something out of the ordinary.
Find something you're passionate about and do it!
Join clubs outside and inside of school, find a
hobby or expand on an existing one. For example, if
you love writing like I do, join writers groups in the
library, start your own blog and talk about this
hobby! By doing so you will encourage others to
do the same as your confidence grows and grows.
Have fun. People who love to laugh and don't take
life too seriously will attract others. Remember life's
too short to care what people think, just be you-
rself and express it in as many ways as possible!

How to Have an
Attractive Personality

Pay Rs.250/- for 25 Issues
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ADVT MATTER

AUTOMATIVE

Buying & Selling all kinds
of vehicles. 0471- 2711038,

9446323034.

2000 last wagonR, LX,
75,00 kms, Chartered
Accountant owned.

9746118275.

Mercedes BEnz B180D1,
2013, Sept., 3000 Km, 30

lakhs Ernakulam.
9447138540.

2013 Ecosport diesel black
clour, 5000 km, rate
expected 8.15. 9387943455.

2006 Tavera A/c, power
Stearing 7seat 3,70,000/-

9895815118.

2007 Merceds C220
Elegance Excellent

condition. 0471- 2735236,
9895534555.

RANI MOTORS BANK
FINANCE READY

Sale Exchange 2010- 2013
Innova, Fortuner, Altis,

Etios, BMW, Benz, Audi,
Volvo, Jaguar, Laura,
Cruze, Indica, 0484

2382044, 9895573143,
9645596185.

TOYOTA Qualis 2000
(GST), full option, LCD/

DVD, excellent condition.
Rs: 3,15,000/- (nego-

tiable). Mob: 94475 61106

2013 Duster Rxe, 21000
kms, life tax, Rs. 8,75,000.

2008 Maruti SX4, Vxi,
44000 kms, white. Rs.

3,75,000. 094959 75261.

INNOVA V 2006, 2007
REG., 7 SEATER,

2,55,000KM, NEW TYRES
& BATTERY

Mob: 98470 80101.

Lancer Diesel 99
Ernakulam. 99462 89591

BOOKS &
PERIODICALS

Viswakarma
Mahathmyam

 a book on Lord
Viswakarma

by
Sumangala

Sangarankutty
Rs.450/-

Contact: 0471 2469640

Embassy attestation/
aposrille Genius Group

(ISO certified).
08882555112

BUSINESS

TRADEMARK COPY-
RIGHT, DESIGN, Patent
Registration.  Unicorn.

984754 8803.

ISO certification and
Trademark registration
USE TM within one hour

Law desk, Ernakulam.
9995310200.

To Buy & Sell Properties
all over Kerala

Avista Properties
Contact: 9526299751

An Online Matrimony
Consultancy Company
looking for franchisee

Contact: 9847083837

EDUCATIONAL

Home Nursing
For more details contact :

Prime consulatancy ,
Mundakayam, 9446924359

CONSULTANCY

Job Placements
in Kerala

For job placements in and
around kerala contact –

Fast link HR : 9995001888,
9995002555, 0484 4025499

post your resume at
www.Fastlinkhr.com

Admission Started
In kerala for PSC and UGC
apporved Pg courses of
Sri Venkateswara Univer-
sity. Contact: 9947333888

(south kerala),
9947930729 (north kerala)

Safety courses from
HSEL: NEBOSH, IOSH,
MBA,  BSc Dip, PG Dip.

Kochi- 08606042225,
0484- 4042225, kollam-

09388714892,
0474- 6444404.

SSLC/+2/DEGREE/
PG/ NTTC

C orrespondence course.
Rastrabharathi, Oachira,
Kollam. 0476 2693137/

95262 22447

NEBOSH & OHSAS
(8001) By EHST, KOCHI,

UNBELIEVABLE MARCH
OFFER…!! Limited

seats…!!!20/ Batch only.
Dial 85939 39345,

0484 4050604

MA, BTEC, PG, DEGREE.
UGC, AICTE approved

LLB/ LLM
Regular/ correspon-

dence, global academy,
kollam. 0474- 3220221,
9627330221, 9846071763.

CDC, COC, STCW
Guidance, processing

panama,   Belize,  Liberia
CDC, COC, Beacon and

Bay Shipping.
0484 4060901, 9946770905.

All Degree/ PG/ BBA/
MBA/ BCA/ MCA/

B.Tech/ M.Tech/ Diploma
Engineering/B.Ed/ M.Ed/

Eax: june, S.V. college:
9745910775, Alapuzha:
9747795159 /Kollam:

9526685013,
pathanamthitta:

8281610427, Thrissur:
9288151882.

UGC Reconied Degree

JOBS

A well reputed 3 star
luxury business hotel at

Fort Kochi requires:
Restaurant Captain,

Stewads, House Keeping
Boys, Accounts Assistant
(Female). Cont.No.92495

13050. Email:
sanjopuram@hotmail.com.

DOCTORS
WANTED

Physician MD/DNB for
a 300 bedded

Multispeciality hospital.
Salary Negotiable.

Contact : Administrator,
St.Joseph’s Hospital,

Dharmagiri,
kothamangalam, Phone:

94462 88470

+2, DIPLOMA, DEGREE

International Software
Product Marketing in male
age below 27. 9745639897

wanted
BTech (Electrical),

Electricians and helpers-
0478 2820127, 9048205185.

Ansari
Engineers,Cherthala.

Doctors wanted
Doctors wanted for

Welfast Multispeciality
Clinic. This is a custom
built and fully equipped

multispeciality clinic
which is being launched

at Wexco Berrington
Manor Building,

Thannickapady, K. K.
Road, Kottayam. All

specialist doctors and
dentists wanted, full time

or parttime. Please contact
in confidence to

Phone:7559914111. Email:
director@welfastclinic.com 

ELECTRONICS
TECHNICIAN CHIP

LEVEL
Wanted Experienced

Technician: qualification
ITI/ Diploma in Electron-

ics. Walk in RR Electonics,
karimpatta, Ernakulam.

0484- 2380215.
Hrappointments13@gmail.com

WANTED
PHYSICS, CHEMIS-

TRY, BIOLOGY
AND MATHS
TEACHERS

Post Graduate Physics,
Chemistry, Biology and
Mathematics teachers

(Male/ Female) to handle
classes in plus One and
Plus Two. Only Experi-
enced hands need to

apply.
salary Rs. 20000+ Food &

Accommodation.
ST. MARY’S COLLEGE
ISWARYA GARDEN,

MANNUTHY P.O.
THRISSUR. PIN- 680651,

Ph. 0487- 2371030.

ATTESTATION

INDEX GROUP

Attestation- India, United
Kindom, America, Canada,

Australia, Newzeland/
certificates (Degree/

Diploma/ Marriage/ Birth).
Approved Agent Embas-
sies/ Consulates/ Home/
Forign Affairs. Mumbai:
022 25283472. Chennai:
044 64582600. Thrissur:
0487 2388811/ 2388422.
Thruvananthapuram:

0471 2302050/ 2302051.
Ernakulam: 0484 2398728/
2398729. kottayam: 0481

2302441/ 2302442.
Dubai: 043 550888/

042214866,
Sharjah: 065635031,

Abudhabi: 026265181,
Musaffah: 025556181
www.indexdubai.com

For Apostile/ MEA/
Embassy attestations/
Transalations/ via
consultancy, Anna Maria
travels. 0484 2369763/
3018020/21.

SET your own Business
paper Plate, CEL, LED

lights  Plantat home, Earn
45k to 65k P/M with\

Buyback Agreement. High
Perfect Services.

09560017844,
011- 45514213.

COMPUTER

SALES AND SERVICE
WANTED used/ working/

not working Laptop,
Spot Cash, 94959 05379.

SOFTWARE
DEVELOPMENT
CUSTOMIZED

Software for Gold Loan,
Chitty, NBFC, Hospitals,
Advertising Agencies,

Attendance Payroll,
Petroll Pumps, Quarry,

Restaurant, Hotel, Service
Stations, Builders.

Contact: 90377 87181,
98472 27351

WEBSITE FOR
RS:999/-
www.com

cubeinternational.com
93490 88158

FOR SALE/ EXCHANGE
FOR SALE

FOUR BOLT EXPLLER
FOR SALE

Contact:94973 68536

To advertise here….

CALL
07736335535
08129860887

E mail:
info@careermag.in

courses. Drona,
Nagampadam, Kottayam,
Kochi Mob- 99461 80007

SCIENCE Graduates with
good interpersonal skill,
fluent in English & Hindi
to work as Tech Support

(voice) @ Kochi. Contact:
0484-3298807,

resume.tsl@gmail.com

SALES EXECUTIVE
For a leading Tyre
Importer. powerin

diawheels@hotmail.com
77363 84669

EDUCATIONAL CON-
SULTANTS REQUIRED
A reputerd Educational

Institution in Kochi
requires Educational

Consultants. Contact:
99467 03107

4 STAR HOTEL IN
KUMARAKOM

Required Restaurant
Manager, Captains,

Stewards, House keeping
Boys/ Girls. 98951 80539

WANTED JUNIOR
PHYSICIAN

C.A. Hospital, Desom P.O,
Aluva-683 102.

0484 2604887, 2607132.

OFFICE MANAGER
(FMALE)

For Marketing  Company
Aluva, Computer
knowedfe must.

94470 63913

MANAGER
Wanted well experienced

for Export firm.
94471 63577

Wanted Salesman to
canvass orders for

palywood chair seats &
back. 98460 51700

Wanted front office
assistant female (20-35)
Ernakulam. 94470 50799.

Wanted Lady Resident
Senior NURSES, Lab
Technician. Lourde

Nursing Home,
Ramankary, Alappey.
Phone: 94477 05534.

MARKETING, H/W
NETWORKING, WEB
DESIGNER, FLASH,

PRINTER TECHNICIAN
hr@sways.in,

www.sways.in,
9470 49199.

Solutions Pvt Ltd.

EBEN TELECOM,
COCHIN

Requires Customer
Realationship Officer for

Telecom/Banking process.
Salary: 6000-12,000.

90616 49485

MARKETING CUM
SALESMAN FROM ALL

DISTRICTS FOR A
MANUFACTURING CO.
At Chchin freshers can
also applay. Mob: 94470

80830. Mail Cv
to:career@cppl.co.in

PHARMACIST
For a Medical shop in

Ernakulam. fresh hands
can also contact:

98951 93455

BEAUTICIAN, MAKE UP
ARTIST IN KOCHI

Wanted beauticia, makeup
artist for a ladies salon.

Contact: 7736 25788

OVERSEAS JOBS
VACANT

IBRI CITY POLYCLINIC
GROP

Vacancy in Oman. Nurses,
Lab Technician (Female).

X-ray Technician, Ac-
countant (Female). 3 years
expeience needed. Contact

No: 009689 2298340,
009689 8415155. Email id:

hricpolyclinic@gmail.com.
PB NO:364, PC No: 511

IBRI

AGENTS/DISRIBUTORS
DEALERS/DISTRIBU-

TORS
WANTED Distributors for
Denim shirts, All around

Kerala. 97474 10458

REQUIRED PLANT
OPERATIOR

For new Particle Board
Unit in Kerala. Age group

22 to 35, ITI, Diploma
Mec.etc. Experience 2 to 5

yeard. email: kunnat
hanchipboards@gmail.com

Haridas: 085920 40444,
093887 14310

ST.JOHN’S RESIDENTIAL SCHOOL,
KARUVELIL, KUNDARA

Reuires Principal and trained Postgraduate Teachers in
Chemistery, Mathematics, Physics, English, Social

Studies, Physical Eduaction, Biology and Computer
Science for immediate appoinment, Smart, Confident,
Sincere and hardworking Teachers preferred. Retired

hands may also apply. Attractive salary. Apply to:
stjohnsschl@gmail.com, 0474 2529100,

8113 999251, 7558 856867.

ACCOUNTANT
Fresh/ experienced-office
Palarivattom Ernakulam:

98470 81635

WANTED

A reputed office automation company deals CCTV,
EPABX, PHOTOCOPIER, RISO, MFC, FAX etc an-

nounces the vacancy on our Thrissur, Palakkad and
malappuram, wayanad, Calicut areas. Interested

candidates may apply with photo compulsory within
10 days by mail or post. fresh can also apply.

Business Management trainee/ manager (Sales) (Any
degree/ diploma/ MBA) CTC@16000/22000+TA. 10nos
Office Staff/ Accounts/ reception:-10nos@5000- 8000.

Service field engineer. Diploma/
 ITI- 10nos@5000- 10000

SUN OFFICE AUTOMATION PVT LTD
Krishna Building, Viyoor palam, Thrissur.

ph- 2321128, 2320602, 09446442602, 09447121964
Our email ID: sunofficeautomation@gmail.com
Our website:- www.sunofficeautomation.com

A leading Ayurvedic marketing company in Kochi is
looking for smart, dynamic nd result oriented

in Kochi, Kottayam, Alappuzha, Calicut, Kollam
&Pathanamthitta

Send your CV’s to: hr.agamaventures@gamil.com
contact: 0484- 2124330

URGENTLY REQUIRED

SALES OFFICERS

DEGREE/ PG/ DIPLOMA/
CCTV/ ACCESS/FIRE

ALARM/MCITP, RHCE,
Computer hardware/
networking. Hostel/

part time job.
www. larkgroup.net,
Cochin- 9995008880.

NIOS +2, NIOS 10th

Six month +2, SSLC.
Regular, Sunday, Postal.

Maharajas College,
Kottayam 686001 Kerala.
0481 2563782, 2563846.

Job Wanted
Pharmacist, DPharm, 20

years experience.
9400718787.

Monthly 16000/-

All kerala office staffs,
(SSLC, +2) (Below 35.

9567646110, 9567646112.

MARKETTING
EXICUTIVES :-
ERNAKULAM

Energetic canidates to sell
Glucometer. Earn above

15,000/-, food,
accommodatio.

Contact number -
74030 39148

EXPERIENCED
ACCOUNTANT

Three stara Hotel,
Munnar.94462 13444.

Wanted
Site engineer with
minimum 10 years

experience in
construct ion field and an

accountant with
experience in similar field
and knowledge in tally
and tax related matters

required for a construction
company in Calicut

district Phone:9447452301
Email:cvsales2012@gmail.com 

REAL ESTATE

KOCHI

PLOT/ VILLAS/ SALE @
KOCHI

INSIDE GATED
COMMUNITY

@MULANTHURUTHY
JUNCTION. 52

PLOTSAND 16 VILLAS IN
4.5 ACRES CONTACT-

9946733355.

RENTAL/ LEASE/ SALE
A Leading Clinic for lease

in Kalpetta,  Wayand.
9847665570, 9037501820.

PLOT AT ALUVA
11 cents. 29 year old 900
sqft house. Lorry access.

Residential area. 1.5km
from railway station.

Schools hospitals within
3km. 60 lakh negotiable.

Phone: 95674 99476

For sale Two story
(2900sft) house in 14.18

cent land near
kaduvakkuzhy. Phone:

82816 23796.

PETS

KCI registered 45 days
Rottweiler (8500/-) pug,

female, 3 months (15,000)
99462 00665

KCI CHAMPION IM-
PORTED PARENTAGE

OLD ENGLISH MASTIFF
PUPS AVAILABLE. 094005

79651, 098472 72018.

BANGLE SHOW
QUALITY PUPS

Sire: Agranis dam cham-
pion Joheemer’s

94472 53245

HEAVY SIZE PROOVEN
SAINT BERNARD MALE
FOR STUD/SALE KOCHI

99464 35155

ORGINAL LABRADOR
HIGH QUALITY PUPS.

6000/-, ADOOR
98471 63311

LHASA APSO PUPS
FOR SALE

Contact: 94471 51644

Good quality Doberman
puppies for sale Contact:

94474 51453

Lab, Rott, Greatdane,
Bullmastiff, Shepered
puppies, adult-sales.

99958 37543.

KCI GSD female puppy
with mother sale.

97478 54715

Shop for rent at Main
Road-

Sasthamangalam, 350
Sq.ft., 22ftfront.

94000 06042, 99950 70038

New house
1850 Sq. Ft  house for

sale.. 250 mtr from
kayamkulam punaloor

(KP) road. phone:
9747660690, 8281221486.

TRAVEL & TOURS

VISITING VISA
South Korea, Australia,

Europe, Georgia, Canada
etc. 04713216222,

85899 00590

RIA HOLIDAYS
THAILAND TOUR

Pattaya, Bangok etc. Tour
starts on April 4, May 16

from Kochi. Minimum
rates. Contact: Kochi-

97443 50131/ 96567 00608
Calicut- 89070 07733

Trivandrum- 96560 05646
Kottayam -99958 69786

Trissur- 96561 00628
Thiruvalla – 95261 00121

Kannur- 94465 79500

ROYAL OMANIA -
TRAVEL  100%

Moscow, Lenin Mauso-
leum, World war II

Museum, Bullet Train, St.
Petrs Burg etc. Delux

Journey.  Departure April
2nd. China Tour- Beijing,

Great wall, Temple of
Heaven, Acrobatic Show

etc. 7 days tour. Departure
May 3rd. For more details

call: 94463 64400,
94470 50002, 0484 4177277

DUBAI QATAR VISIT
VISA Skilo Tech Tours &

Travels Thrissur- 0487
2322074, 93870 04004

ITL HOLIDAY
PACKAGES

China, Hongkong,
Maccavo- Ten days

program . April 19, May20.
Starts from Kochi/

Thiruvananthapuram.
97471 87222, 97471 86222

USA 14 Days May 9
EAST & WEST @

BUDGET
Niagara falls, Las vegas,

Los Angeles,
sanFrancisco, New york,
washington, Insurance,
Tips, tour Manager, 3

meals, 5 star Hotel etc..
Book early and get Special

fare. Soman’s! kerals’s
most preferred outbound
Tour operator. Soman’s

leisure tours India Pvt. Ltd.
9946945011, 9745331511.

TRAVEL 24 TOURS &
TRAVELS

ALL INCLUSIVE- Pack-
ages

Gova- 7500, Hyderabad-
8500. 8593882424,

9633022424, 0484- 6562724

Visa@ 5900/-
DUBAI, QATAR, OMAN,

KUWAIT, SAUDI.
COUNTRY

TRAVELMART. COM,
9995805414
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1. The nurse is caring for clients on the neurology
unit. What would be the MOST appropriate action
for the nurse to take after noting that a client
suddenly developed a fixed and dilated pupil?
1. Reassess in five minutes.
2. Check the client’s visual acuity.
3. Lower the head of the client’s bed.
4. Contact the physician.
Strategy: Answers are a mix of assessments and
implementations. Is this a situation that requires
assessment or validation? No. Determine the
outcome of the implementations.
(1) assessment, situation does not require valida-
tion
(2) assessment, has symptoms of increased ICP
(3) implementation, would increase the intracranial
pressure
(4) correct–implementation, fixed and dilated pupil
represents a neurological emergency

2. A mother brings her two-year-old boy to the
pediatrician’s office. Which of the following
symptoms would suggest to the nurse that the child
has strabismus?
1. When the child draws, he places his head close
to the table.
2. The child rubs his eyes frequently.
3. The child closes one eye to see a poster on the
wall.
4. The child is unable to see objects in the periph-
ery of his visual field.
Strategy: Think about each answer choice.
(1) suggestive of refractive error, myopia (nearsight-
edness), able to see objects at close range
(2) suggestive of refractive error
(3) correct–visual axes are not parallel so the brain
receives two images
(4) suggestive of cataracts or problem with periph-
eral vision

3. A client is given morphine 6 mg IV push for postop-
erative pain. Following administration of this drug,
the nurse observes the following: pulse 68, respira-
tions 8, BP 100/68, client sleeping quietly. Which of
the following nursing actions is MOST appropriate?
1. Allow the client to sleep undisturbed.
2. Administer oxygen via facemask or nasal
prongs.
3. Administer naloxone (Narcan).
4. Place epinephrine 1:1,000 at the bedside.
Strategy: All answers are implementations. Deter-
mine the outcome of each answer choice. Is it
desired?
(1) should be given Narcan for low respiratory rate
(2) problem is low respirations, this may be adminis-
tered after medication
(3) correct–IV naloxone (Narcan) should be given to
reverse respiratory depression; respiratory rate
of 8 is too low and necessitates a nursing action
(4) unnecessary

4. The school nurse is teaching a group of preschool
mothers about poison prevention in the home.
Which of the following statements, if made by a
mother to the nurse, indicates that further teaching
is necessary?
1. “I should have a bottle of Ipecac for each of my
children.”
2. “I should induce vomiting if my child swallows
lighter fluid.”
3. “Giving my child water or milk may help dilute
the poison.”
4. “Proper storage is the key to poison prevention
in the home.”
Strategy: “Further teaching is necessary” indicates
an incorrect statement.
(1) Ipecac is available in 30 cc vials, advise parents

to have available full doses for each child, doses
range from 10 to 30 cc
(2) correct–vomiting contraindicated when child
ingests hydrocarbons due to danger of aspiration
(3) small amounts of water or milk may dilute toxins
(4) store in locked cabinets

5. The nurse is caring for a manic client in the seclu-
sion room, and it is time for lunch. It is MOST
appropriate for the nurse to take which of the
following actions?
1. Take the client to the dining room with 1:1
supervision.
2. Inform the client he may go to the dining room
when he controls his behavior.
3. Hold the meal until the client is able to come out
of seclusion.
4. Serve the meal to the client in the seclusion
room.
Strategy: All answers are implementations. Deter-
mine the outcome of each answer choice. Is it
desired?
(1) should remain in the seclusion room
(2) should have meal at regular time
(3) should have meal at regular time
(4) correct–should eat at regular time; remain in the
seclusion room for client’s safety

6. Which of the following nursing actions has the
HIGHEST priority for a teenager admitted with burns
to 50% of his body?
1. Counseling regarding problems of body image.
2. Maintain airborne precautions.
3. Maintain aseptic technique during procedures.
4. Encourage peers to visit on a regular basis.
Strategy: Think “Maslow.”
(1) psychosocial, not highest priority
(2) physical, use standard precautions
(3) correct–safety is a priority for the client who is
at high risk for infection
(4) psychosocial, important for an adolescent, but is
not highest priority

7. The home health care nurse is caring for a 30-year-
old woman with type I diabetes mellitus. The client
has been maintained on a regimen of NPH and
regular insulin and a 1,800-calorie diabetic diet with
normal blood sugar levels. Morning self-monitoring
blood sugar (SMBG) readings the past two days
were 205 mg/dL and 233 mg/dL. The nurse expects
the physician to
1. reduce the client’s diet to 1,500 calorie ADA.
2. order 3 additional units of NPH insulin at 10 PM.
3. order an additional 10 units of regular insulin at 8
PM.
4. eliminate the client’s bedtime snack.
Strategy: All answers are implementations. Deter-
mine the outcome of each answer choice. Is it
desired?
(1) diet should not be reduced
(2) correct–dawn phenomena, treatment is to adjust
evening diet, bedtime snack, insulin dose,
and exercise to prevent early morning hyperglyce-
mia
(3) peaks in 4–6 hours, would not prevent dawn
phenomena
(4) would adjust snack, not eliminate it

8. After sustaining a closed head injury and numerous
lacerations and abrasions to the face and neck, a
five-year-old child is admitted to the emergency
room. The client is unconscious and has minimal
response to noxious stimuli. Which of the following
assessments, if observed by the nurse three hours
after admission, should be reported to the physi-
cian?
1. The client has slight edema of the eyelids.
2. There is clear fluid draining from the client’s

right ear.
3. There is some bleeding from the child’s lacera-
tions.
4. The client withdraws in response to painful
stimuli.
Strategy: Think about how each answer choice
relates to a head injury.
(1) not priority
(2) correct–indicates a rupture of meninges and
presents a potential complication of meningitis
(3) not priority
(4) is not a change in assessment

9. A psychiatric nurse is assigned to conduct an
admission nursing history on a new client. The
admission should include which of the following?
1. The nurse’s opinion regarding the mental and
emotional status of the client.
2. Data addressing the client’s emotional state.
3. Data that address a biopsychosocial approach,
including a family system assessment.
4. Specific data detailing the client’s mental status.
Strategy: Think about each answer choice.
(1) depends on opinions that are not based on a
complete assessment
(2) limits the degree of information that is obtained
from the client
(3) correct–complete nursing history includes
biopsychosocial data; client’s psychosocial and
physical status are evaluated along with an assess-
ment of the client’s family system and social support
network; evaluation of the client’s cognitive ability
is important during the physiological status
assessment
(4) is necessary information about mental status,
but is also an incomplete assessment

10. Prochlorperazine maleate (Compazine) 10 mg IM has
been ordered for a client. The client is also to
receive Stadol 2 mg IM. Before administering these
medications, the nurse should
1. obtain respirations and temperature.
2. dilute with 9 ml of NS.
3. draw the medications in separate syringes.
4. verify the route of administration.
Strategy: All answers are implementations. Deter-
mine the outcome of each answer choice. Is it
desired?
(1) should monitor blood pressure and heart rate for
orthostatic hypotension; respiration and tempera-
ture are not as high a priority
(2) inappropriate
(3) correct–Compazine should be considered
incompatible in a syringe with all other medications
(4) unnecessary

11. The nurse is caring for clients in the student health
center. A client confides to the nurse that the client’s
boyfriend informed her that he tested positive for
hepatitis B. Which of the following responses by
the nurse is BEST?
1. “That must have been a real shock to you.”
2. “You should be tested for hepatitis B.”
3. “You’ll receive the hepatitis B immune globulin.”
4. “Have you had unprotected sex with your
boyfriend?”
Strategy: Answers are a mix of assessments and
implementations. Does this situation require
assessment? Yes. Is there an appropriate assess-
ment? Yes.
(1) nurse is interjecting own feelings
(2) will require testing, not best response initially
(3) implementation, receive HBIG for postexposure
prophylaxis; may also receive HBV vaccine
(4) correct–assessment, transmitted through
parenteral drug abuse and sexual contact; determine
exposure before implementing

Cover Letter for a CV– Is it important?
Sue Campbell

Understanding your
reader, the position you're
targeting, and the company
in question is important in
all of your cover letter and
résumé submissions, but
it's particularly important in
the broadcast cover letter.
At least in the standard
submission, when applying
to an ad or known position
opening, you have a sense
of what the reader wants
and that they're willing to
receive your material. In the
unsolicited submission, it's
even more important to
make your reader feel that
what you have to say and
what you have to offer is
worthy of their time and
attention.
The Basic Elements of the
Cover Letter.
First of all, the layout of
your cover letter is as
important as the layout of
your résumé. Keep in mind
that the first thing your
reader will see is your
cover letter (okay, it's

actually the second thing
they'll see, following your
envelope ~ we recom-
mend using a 9x12 white
envelope). Your cover
letter should complement
your résumé in style,
layout, letterhead, print
and paper quality. It
shouldn't look like it was
simply added to the
submission at the last
moment, but that it's an
integral part of the
presentation.
Cover letters normally
follow this general
outline:
Your contact information
(letterhead): Make certain
this is easy to read.
When all is said and
done, your contact
information is the most
important information in
the letter.
Date: It's important to
give your reader a
submission date,
indicating the
information's date and
relevant value.
Name of contact and their
title: Get the exact name

and correct spelling
whenever you can ~ it will
always have a greater
impact than an anony-
mous recipient greeting.
Follow this with the name
of company, street
address, city, state, and
zip code.
Job title or reference
number: Re: ________.
Dear: Use either exact
contact name, Mr./Ms.
_____, or Director of
Human Resources for
Name of Company. Never
use "Dear Sir or Madam,"
or, worse, "To Whom It
May Concern."
Opening paragraph:
Although you may be
tempted to come up with
an interesting opening
sentence, there's value for
your reader in identifying
for them the ad or position
to which you're applying
at the onset of your letter.
Your reader may be
screening résumés for
several positions, and
including a reference to
the position title and
location puts the reader

on the right track. Keep
this introductory sentence
to the point and brief.
The second line in your
cover letter should be
attention grabbing, but
avoid gimmicks. Although
you're trying to "sell"
your qualifications for the
position, you don't want
to come across as an
advertisement. This is a
professional correspon-
dence. So, instead,
consider the second line a
summary of what the
letter's purpose is: "My
background in _____,
_____, and _______
appears to be a solid fit for
the position of
_________. It is with
genuine interest that I
enclose my résumé for
your review and offer a
brief summary of how my
skills may benefit {Name
of Company}'s _______
efforts."
The second paragraph:
highlights not only those
qualifications listed in
your résumé, but also the
extended skills and

characteristics you
possess that will be of
additional value to your
reader and the position
and company you're
targeting. This second
paragraph also addresses
the particular needs,
concerns, missions and
goals of the company (as
you know them) and how
your potential contribu-
tion will benefit and
promote these goals (from
the company's point of
view). This is where you
establish what sets you
apart from all other
candidates with similar
skills sets ~ why you are
the right person for this
job at this company.
Ultimately, you want your
reader to be able to
envision you working for
their company and
producing valuable
results.
Closing paragraph: This is
the only place in the cover
letter where you indicate
what you're hoping to gain
from this submission: a
call and an interview.

Avoid using gimmicks or
threats. We've seen cover
letters that sound
desperate and nearly
threatening, "If I don't
hear from you by {date}
I'm going to call you."
This kind of statement,
even from the most
worthy of candidates, can
make your reader jump to
the secretarial desk and
request that "If Joe Smith
calls, take a message and
throw it away." When you
call a potential employer,
without a stated date,
time, or invitation, you
may simply end up
irritating them by disrupt-
ing their work. Instead,
you want to make your
reader feel comfortable in
contacting you by your
indication that you're
interested and available
for contact, at the reader's
convenience. It's perfectly
fine to indicate that, with
your reader's permission,
you'd like to call them on
such-and-such a date at a
such-and-such a time to
discuss the position, with

the added note that if this
time is inconvenient they
may leave a message with
the receptionist indicating
a time that would be
preferable. Make this easy
for your reader.
By the way, if you can't be
at your phone waiting for
every call (you may wait a
long time), consider
purchasing an answering
machine, if you don't
already have one, or
contacting your phone
company for voice mail
service on a temporary
basis. If you're unreach-
able, you cannot be
interviewed. Record your
message and have a friend
call and critique it for you.
You want your message to
sound professional, be
clear in tone (with no
background noise), offer
the appropriate identifying
information, and be brief.
Something along the lines
of the following seems to
work very well: "You have
reached Joe Smith at 234-
5678. I'm sorry I'm unable
to take your call at the

moment, but your call is
very important to me.
Please leave your name
and number and a brief
message and I will return
your call as soon as
possible. Thank you for
calling"
Salary Requirements and
Salary History.
Until you interview for a
position, chances are
you'll have only a limited
understanding of the
details and accountabili-
ties of the position. Until
you understand the full
dimensions and responsi-
bilities of a position, you
can't address appropriate
compensation. This lack
of information, on both
sides, makes salary
negotiation ineffective
and premature at this
stage of the game.
While it's tempting to
include a salary range
or expectation
("It will save me from
interviewing for jobs that
won't pay me what I
need"), doing so limits
your opportunities.

How to be
in UNO

Brijesh Babu

The United Nations Secretariat is looking for compe-
tent and motivated persons with a strong belief in its pu-
rpose and mandates, who are willing to dedicate themse-
lves to a rewarding international career in different loca-
tions around the world. The United Nations provides an
opportunity to serve in a dynamic, multicultural environ-
ment in a variety of jobs in the support of global causes.
United Nations staff upholds the principles and core val-
ues of the Organization, including integrity, professionali-
sm, efficiency and respect for diversity.  The United Natio-
ns welcomes applications from nationals of all Member
States and strongly encourages women to apply. Applica-
nts with disabilities are considered by the United Natio-
ns for employment under all types of contracts in full co-
mpliance with the United Nations Charter. The United Na
tions offers a variety of ways to join its workforce. It also
offers university students opportunities to serve as in-
terns.
Candidates for jobs in the General Service and related ca-
tegories, including those in the trades and crafts, securit-
y and safety, secretarial and other support positions, are
recruited locally.
Competitive Examinations
The United Nations offers the the Young Professionals
Programme for Junior Professionals and examinations for
positions requiring special language skills.
Young Professionals Programme
The United Nations is looking for highly qualified candi-
dates who are ready to launch a professional career as an
international civil servant. The young professionals prog-
ramme (YPP) is a recruitment initiative that brings new
talent to the United Nations through an annual entrance
examination. For young, high-calibre professionals across
the globe, the examination is a platform for launching a
career at the United Nations. The examination is held wor-
ldwide and is open to nationals of countries participating
in the annual recruitment exercise - the list of participati-
ng countries is published annually and varies from year
to year.
The eligibility criteria are –
• First level university degree.
• Age 32 or younger.
• Fluency in English or French.
• National of the participating country.
Associate Experts Programme
This Programme offers young professionals who are gra-
duates from universities or institutions of higher educatio-
n an opportunity to acquire professional experience in
the technical cooperation of the United Nations Secretar-
iat.
Headquarters Internship Programme
The United Nations provides opportunities for students
enrolled in a graduate programme to undertake an intern-
ship at its Headquarters in New York and at other major
locations of the Organization.
Job Opportunities in the UN system
If you are interested in working for other United Nations
agencies, funds and programmes, please visit their webs-
ites directly.  Url : https://jobs.unicsc.org/
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“Never allow failure
to become your captain”

Dr. APJ  Abdul Kalam
Sekhar S. J."We therefore have a

dream. Our dream is that
both the Houses of our
Parliament would adopt a
resolution for the second
vision of a great nation:
'India will transform into a
developed nation before
the year 2020'. A billion
people are our resource for
this national transforma-
tion."
For former President A.P.J.
Abdul Kalam, becoming a
fighter pilot was a “dearest
dream” but he failed to
realise it by a whisker as he
bagged the ninth position
when only eight slots were
available in the IAF.
In his book “My Journey:
Transforming Dreams into
Actions”, Mr. Kalam, who
specialised in aeronautical
engineering from Madras
Institute of Technology,
says he was desperate to
pursue a career in flying.
“Over the years I had
nurtured the hope to be
able to fly to handle a
machine as it rose higher
and higher in the strato-
sphere was my dearest
dream,” he writes.
Out of the two interview
calls Mr. Kalam got, one
was from the Indian Air
Force in Dehradun and the
other from the Directorate
of Technical Development
and Production (DTDP) at
the Ministry of Defence in
Delhi.
While the interview at
DTDP was “easy” he
recounted that for the Air
Force Selection Board, he
realised that along with
qualifications and engi-
neering knowledge, they
were also looking for a
certain kind of “smartness”
in the candidate.
Mr. Kalam bagged the
ninth position out of 25
candidates and was not
recruited as only eight
slots were available.
“I had failed to realise my
dream of becoming an air
force pilot,” he remembers.
He says, he “walked

around for a while till I
reached the edge of a
cliff” before deciding to
go to Rishikesh and
“seek a new way for-
ward.”
“It is only when we are
faced with failure do we
realise that these
resources were always
there within us. We only
need to find them and
move on with our lives,”
says Dr. Kalam who went
on to put his “heart and
soul” at his job as the
senior scientific assistant
at DTDP.
His book is filled with
stories of “innumerable
challenges and learning”
in his years as the
scientific adviser when
India conducted its
second nuclear test, his
retirement and dedication
to teaching thereafter and
his years as President.
He recounts “staring into
the pit of despair” when
he failed to make it as an
IAF pilot and how he
pulled himself up and
rose to become the man
who headed India’s
missile programme and
occupy highest office in
the country.
While the 84-year-old,
popularly known as the
Missile Man for his
contribution to the
development of ballistic
missile technology, had
in 1999 brought out his
autobiography “Wings of
Fire” and followed it with
“Turning Points”, a
journey through chal-
lenges” in 2012 that
details his political career
and challenges.
APJ recollects his
experience of , his early
working life as a newspa-
per boy at the age of
eight.
“I used to go to
Rameswaram Road
Railway station, three
kilometers away to collect
newspaper. Madras
Dhanushkodi Mail will

pass through the station
but will not stop, since it
was war time. The
newspaper bundle will be
thrown from the running
train to the platform. I
used to collect the paper
and run around the
Rameswaram town and be
the first one to distribute
the newspapers in the
town”.
The former President says
that true nation building is
not made by political
rhetoric alone but should
be backed “by the power
of sacrifice, toil and
virtue”.
“When grand plans for
scientific and defence
technologies are made, do
the people in power think
about the sacrifices the
people in the laboratories
and fields have to make?”
he says.
Poetry, says Dr. Kalam,
has been “one of his first
loves” and poems by T.S.
Elliot, Lewis Carroll and
William Butler Yeats has
“played out in me over
and over again”.
Dr. Kalam says his life can
be summed up as “Love
poured to the child...
struggle... more struggle...
bitter tears... then sweet
tears... and finally a life as
beautiful and fulfilling as
seeing the birth of the full
moon.
“I hope these stories will
help all my readers
understand their dreams
and compel them to work
on these dreams that keep
them awake,” he writes.
Q.Would it be correct to
say that every book of
yours is, in a sense, an
autobiography?
Dr. Kalam: My experiences
are somehow integrated
with people's experiences.
For me there are two types
of people: The young and
the experienced. So, you
will find that in every
book, I have narrated
certain experiences from
my life. Thousands of

people have written to tell
me how Wings of Fire,
Ignited Minds and
Indomitable Spirit have
touched their hearts and
made a difference in their
lives. That is the greatest
satisfaction for me.
Q. Which is the experi-
ence you would consider
the most negative you
have written about?
Dr. Kalam: For me, there is
no such thing as a
negative experience. But I
have faced problems. Two
instances come to mind.
My first experience of
professional failure
occurred in 1979, when a
satellite carrier failed to
launch. But I never
allowed failure to become
my captain. I also learned
from observing some
remarkable people. Instead
of blaming me, my boss at
the time accepted the
entire responsibility for
the failure of the project in

front of 120 media
persons. When I suc-
ceeded the next year, he
did not take the credit and
instead asked me to
address a press confer-
ence. That leadership
quality-in failure, having
the ability to take the
blame for your team, and
sharing in their success is
a lesson I learned very
early in life.
Years later, when I became
President and was
presented the Office of
Profit Bill, I felt there was a
problem. I asked Parlia-
ment to reconsider. Of
course there was a lot of
controversy regarding my
stance... a Standing
Committee had to be set
up to study the matter, but
I stuck to my beliefs.
Q. Your thoughts about a
leadership?
Dr. Kalam: Yes, leadership
counts. A leader must be
a visionary, a missionary.

He is not afraid of any
problem, does not follow
anyone but makes his own
path. Where matters of the
country were concerned,
work would go on. Nation
is bigger than political
party.
Q. There is a famous story
that you were blessed by
Swami Sivananda in your
youth.
Dr. Kalam: As a child I
wanted to be a pilot. So
when I grew up, I applied
to the Indian Air Force
and was called for  an
interview to Dehradun.
For 10 days I was put
through a series of
gruelling tests and then I
found out I had failed the
medical test. Despondent,
I left Dehradun and on the
banks of the Ganga, I saw
Swami Sivananda sur-
rounded by thousands of
devotees. I sat in the last
row. A little later he
beckoned me and a French
tourist and blessed us and
gave us vishwaroopam,
what Lord Krishna gave
Arjun to dispel all his
fears. When I returned to
Delhi, a job was waiting
for me: Senior scientific
adviser in the Ministry of
Defence.
Q. In the book, you
mention that you do the
morning namaaz.
Dr. Kalam: Yes, every day,
whenever possible. My
father was very strict
about namaaz and would
wake me up at 4 a.m. and
take me to the mosque. I
also fast.
Q. So why is it that the so-
called Muslim leaders in
the North always have the
feeling that you are not a
practising Muslim?
Dr. Kalam: First of all, I am
an Indian and try to be a
good human being. People
can call me XYZ, that's
their freedom of expres-
sion. There is no conflict
of any kind regarding my
faith in Islam. I often visit
temples and churches as

well. God is everywhere.
Q. You inspire many, but
who’s it that you are
inspired by?
My inspiration is my
science teacher in school,
Shri Sivasubramania Iyer,
who taught me when I was
in 8th standard at the age
of 13. He was one of the
very good teachers in our
school. All of us loved to
attend his class and hear
him. One day he was
teaching about bird's
flight. He drew a diagram
of a bird on the black-
board depicting the wings,
tail and the body structure
with the head. He ex-
plained how the birds
create the lift and fly. He
also explained to us how
they change direction
while flying. Nearly 25
minutes he gave the
lecture with various
information such as lift,
drag and how the birds fly
in a formation of 10, 20 or
30 etc. At the end of the
class, he wanted to know
whether we understood
how the birds fly. I said I
did not understand how
the birds fly. When I said
this, he asked the other
students whether they
understood or not. Many
students said that they
did not understand. Our
teacher was a real teacher
and very good teacher. He
did not get upset by our
response.   Shri
Sivasubramania Iyer was
an example for shaping
not just students but
igniting the youth both
average and extraordinary
by allowing them to ask
questions and answering
them till they fully
understood.
Q. You began your career
with ISRO?
Dr. Kalam:  I started my
career in the VSSC,
Thiruvananthapuram and
worked there for nearly 20
years - from 1962 to 1982.
One of the major projects I
was assigned then was to

More people to GATE
Staff Reporter

Visakhapatnam: Secure jobs
and promising career pros-
pects have made the Gradu-
ate Aptitude Test in Engine-
ering (GATE) increasingly
popular among engineering
students, who are looking
forward to working with the
hitec atmosphere  and earn-
ing a handsome salary.
A total of 10.33 lakh candi-
dates registered themselves
for GATE-2014, up 20 per
cent as compared to the pre-
vious year. In all, 17 PSUs will
use GATE scores to recruit
engineers this year, includ-
ing Visakhapatnam Steel
Plant that will offer a CTC of
Rs.9 lakh. Other top PSUs
that recruit through GATE
are NHPC, HPCL, GAIL, NT
PC, IOCL, and BPCL. The N-
aval Science and Technolog-
y Laboratory (NSTL) also
accepts GATE scores for its
Fellowship programmes.
In Visakhapatnam alone, the
number of candidates ap-
pearing for GATE has more
than doubled, according to

the city-based GATE coac-
hing institutes. This year,
there were approximately
24,000 GATE applicants fr-
om the city, as against 10,
000 in the year 2010-11.
“The main reason behind
this is the growing intake
of the number of students
in popular engineering col-
leges in the city and the
dwindling campus recruit-
ments. Jobs have come do-
wn and, hence, students
are looking at other avenu-
es. GATE has become mo-
re relevant in such a scena-
rio,” J.V. Murty, Director of
TIME, told The Hindu .
Vizag’s top scorer in GATE
this year was A. Sunil Var
ma, who secured an all-In-
dia Rank-5 in mechanical
engineering. He did his
coaching from GATEFOR-
UM. “I wanted to do rese-
arch oriented course after
engineering and my focus
was on GATE from my thi-
rd year of college,” said Va-
rma, an engineering stud-
ent of fourth year, Andhra
University. Interestingly,

many engineering students
from streams like computer
science, ECE, and IT are
now gravitating towards
GATE and are giving the co-
veted CAT a miss.
“These engineers find GA
TE a better option than an
MBA to land jobs in repu-
ted PSUs, which offer an
annual package between

Rs.6 lakh and Rs.10 lakh a
year, better than what most
B-school graduates get,”
Mr. Murty said. According
to statistics, AP had the hi-
ghest percentage of candi-
dates qualifying in GATE
last year with 22,480, follo-
wed by Uttar Pradesh with
22,400, and Maharashtra in
the 3rd position with 9,900.

Workers’ confidence in
UK job market grows

Bijan Samadi

Durham: British workers are
growing increasingly con-
fident in the UK job market
but there is still a clear Nort-
h/South divide when it com-
es to finding work, accord-
ing to studies published .
UK workers’ confidence in
their job security has incre-
ased over the past year, ac-
cording to a survey by Le-
gal & General, but many re-
main worried that they will
not be able to maintain their
standard of living.And only
one in 10 felt optimistic that
there will be increased job
opportunities in the coming
months, the poll found.
Mark Holweger of Legal &
General said: ‘While people
feel confident that their cur-
rent job is more secure, they
don't necessarily feel that
there are more or better opp-
ortunities available should
they lose their current po-

sition.’
In the North of England jo-
bseekers faced bleak pros-
pects, with the likelihood of
people being in work falling
in the North East, North We-
st, West Midlands and Sou-
th West since 2010, accord-
ing to the TUC.
The difficult job picture in
the North comes despite an
overall fall in unemployme-
nt and increasing numbers
of people in work in the UK.
According to the TUC, the
UK's working age popula-
tion has increased by al-
most four million in the last
20 years, so it was ‘hardly
surprising’ that employme-
nt levels had risen. The We-
st Midlands has the poores-
t long-term jobs record, with
employment rates barely
any better than 20 years
ago.
The Government should do
more to ensure that job cha-
nces increase equally thro-

ughout the country rat her
than be concentrated in Lo-
ndon and the South East,
the TUC argued.
TUC general secretary Fra-
nces O'Grady said: ‘Britain's
growing population has
meant record levels of empl-
oyment for much of the last
two decades. But despite
the return of growth the ch-
ance of having a job has ac-
tually fallen in much of En-
gland since 2010.
‘The City of London may
have caused the crash but
the capital's job market has
been the most resilient over
the last five years.
Instead, areas like the West
Midlan- ds have borne the
brunt of recession, with pe-
ople's ch-ances of being in
work are barely any better
today than they were after
the last recession in the ea-
rly 90s.
‘Whilst it's great that jobs
are created being in London

and the South East, stron-
ger job creation is needed
throughout the country. We
need more well-paid jobs, as
well as better wage rises for
those already in work, if the
UK's 30 million strong work-
force is to get a fair share of
the benefits of recovery.’
But while the country re-
mains divided on where the
best jobs are located, the
economic recovery is start-
ing to feed through in the
financial services sector,
reveal figures from the CBI.
The CBI said a survey of 87
firms showed a ‘notable’
pick up in business with in-
dustrial and commercial
companies, with predictions
that profits will continue to
increase this year.
Employment in financial se-
rvices organisations grew
in recent months at the fast-
est pace since 2007, with an
increase of 10,000 in the fou-
rth quarter of 2013.

Certificates to list
employee’s skills

Abu Dhabi: Certificates that list employee’s qualifi-
cations, skills and job experience are to be issued, the
Ministry of Labour announced on Tuesday.
The announcement came after a meeting held betw-
een the UAE Ministry of Labour and the Ministry of
Labour and Social Affairs in Kuwait to boost the Gulf
labour market.
“The initiative aims to document employee’s skills
and qualifications by issuing certificates that specify
their work experience level. Certificates will help emp-
loyers to recruit appropriate employees and estimate
their  wages to match their job description and achieve
career goals,” Humaid Bin Deemas Al Suwaidi, assis-
tant undersecretary for Labour Affairs, said.

design, develop and build
a satellite launch vehicle
called SLV-3 to put the
Rohini satellite into low
earth orbit. This was
India's first satellite. I had
a fantastic team. What we
learnt when I put the
satellite successfully into
orbit in July 1980 was that
in any task we do, the
mission is greater than the
individuals and
organisations.
Q. What do you see as
economic security?
Dr. Kalam: Developed
India needs three impor-
tant tools or three
important systems. One is
a strong economy. It
should be one of, say, four
or five (top) nations in
economic strength. You
can call it economic
security linked to food
security. The second one
is a self-reliant national
security system. And the
third, India should have a
standing in the world. For
a developing India, all
these three will not be
there. Economically, you
are not a strong nation.
For national security, you
have to depend on
somebody else. The third
is, you have no standing
in the world as an impor-
tant power.
Q. Any message for the
youth?
Dr. APJ: First, be unique.
Second, remember that the
21st century India requires
you to ‘work with integrity
and succeed with integ-
rity’. Third, the spirit of
‘What Can I Give’ shall
replace the attitude of
‘What Can I Take’ —
which is what causes
greed, leading to problems
like corruption, environ-
mental degradation and
moral turpitude.
Q. What’s next?
Dr. Kalam: I keep writing
to express my thoughts on
how to realise an economi-
cally developed India by
2020.
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Mercedes-Benz GLA
Rithu P. Rajan

It’s raining crossovers
all over the world and no
one wants to be left
behind, even the big
German manufacturers
who have traditionally
built large V8 engined
Autobahn cruisers have
decided to jump ship and
create smaller cars.
Among them is
Mercedes-Benz who has
unveiled their GLA
crossover.
The GLA concept car
was first unveiled at the
Shanghai Motor Show in
April and features many
modern design cues that
we can expect to see on
future Mercedes-Benz
cars. The production
version that was un-
veiled last month is of a
less extreme form of the

concept car but retains
many of the design cues.
There is also expected to
be an AMG spec version
that will be powered by a
2.0-litre turbocharged mill
that has been tuned to
produce somewhere in
the region of 337PS and
450Nm of torque. This

engine too will be mated
to the seven-speed dual
clutch automatic transmis-
sion. It will get an AMG
spec body kit, different
alloy wheels and obvi-
ously some of the insane
tuning that has made
AMG famous over the last
three decades.

When launched in the
middle of 2014, the GLA
is expected to be priced
in the range Rs 27-Rs 30
lakh for the top spec
diesel engined version.
It will compete with the
Audi Q3, BMW X1 and
the Volvo V40 Cross
Country.

Triumph Speed Triple

Triumph Speed Triple is
series of motorcycle
manufactured by Triumph
Motorcycles. The
Triumph Speed Triple
motorcycle is very stylish
and highly equipped by
latest technologies
launched in India.
The New Triumph Speed

Triple motorcycles is
equipped with 1050CC,
liquid cooling, 4-valve, 3-
cylinder engine which
generates maximum power
of 133 bhp @ 9400 Rpm
and peak of torque 111Nm
@ 7750 Rpm. Its 1050CC
engine send power to rear
wheel which make your

biking experience sportier
and safety. It is mated on
6-speed gear box.
The Triumph Speed Triple
motorcycle is made by
Aluminum bean twin-spar
body. Which make it
lighter in weight and easily
can handle the bike on
road. Its electric start

function makes your bike
hassle free in traffic jam
while other bike has
stopped so many times. It
performs well on road
during huge traffic and
jams.
The New Triumph Speed
Triple bike has big 17.50
liter fuel tank which make
your journey hassle free.
Its alloy tubeless tyre
gives you complete
satisfaction from punc-
tures. And now you can
spend more on its battery
maintenance because it
gives you maintenance
free battery. Now you are
worry about battery
changes after 1 or 2 years.
Triumph Speed Triple is
available in different
colour variants Diablo
Red, Phantom Black, and
Crystal White.
Triumph Speed Triple is
priced to be around Rs.
8,00,000/-

Enjoy Nokia XL

Display, design and
configuration
The Nokia XL makes it to
the phablet category with
its 5-inch, 16M colors IPS
display, which features a
resolution of 480 x 800
pixels and a density of 187
ppi. It runs on the forked
version of Android 4.1.2.
The OS has been

customised heavily and
comes integrated with a
slew of Nokia branded
features like Fastlane UI,
HERE maps, MixRadio etc.
The Nokia XL is powered
by a Snapdragon dual-
core processor running at
1GHz, complemented by
Adreno 203 GPU and
768MB RAM. It comes in

a wide range of youthful
colors on its uni-body
design, making the device
stand out of the crowd.
Camera and storage
For imagery, the XL
features a 5-megapixel auto
focus camera at the back
with an LED flash and
features like panorama and
auto focus. It also gets a

front-facing cameras for
video calls over 3G or
Skype.
It houses 4GB of internal
storage, which can be
increased by 32GB
additionally with the use
of microSD cards. The
Nokia XL also gets a
complementary 4GB
memory card included in
the sales pack.
Connectivity and battery
The Nokia XL scores
great in terms of connec-
tivity as well. It features
3G, Wi-Fi, GPS, Bluetooth
with A2DP and micro USB
etc. It has been fueled by
a 2,000mAh battery that
promises a talk time of 15
hours on 2G network, 13
hours on 3G network and
37 hours of uninterrupted
music playback.
Expected Best Price: Rs.
10,590

OPPORTUNITIES

Ministry of Defence to recruit
10 Fireman and 6 Mazdoor

26 Ammunition Company, C/o 56 APO under
Ministry of Defence, Government of India invites

applications for recruitment to 10 posts of Fireman
and 6 posts of Mazdoor. Eligible candidates

should send their applications before April 18, 2014.

Vacancy Details

Total vacancies: 10
Fireman: 4 posts

Pay Scale: Pay Band 1 of Rs 5,200 - 20,200
with Grade Pay of Rs 1900

Educational Qualifications: Matriculation.
Age Limit: Minimum: 18 years and Maximum: 25 years

Mazdoor: 6 posts
Pay Scale: Pay Band 1 of Rs. 5,200 - 20,200

with Grade Pay of Rs. 1800.
Educational Qualifications:
Matriculation. Age Limit:

Minimum: 18 years and Maximum: 25 years

Maximum age limit is relax-able by 3 years for PBC category
candidates and by 5 years for SC/ ST category candidates.

Note: Candidates applying for the posts must pass the
required physical standards for the posts.

How to apply:

Eligible candidates should send their applications, in the prescribed format,
along with attested copies of required certificates/ documents/ testimonials,

a self addressed stamped envelope and a passport size photograph,
by post to "The Officer Commanding, 26 Ammunition Company,

Pin- 909 426, C/o 56 APO".
Candidates applying for the post will have to endorse his post

and category belonging to.

“Each One;
Teach One”

GRAMIN SIKSHA
MISSION - 2020
Career Magazine, the trend-setter

in career guidance programs in South India ,
invites application from students, job-seekers
and retired hands to work  as Instructors for
its Gramin Siksha Mission 2020 – Each One;

Teach One- Project.

If you feel it is interesting,
write now with your details to:

The Director, Gramin Siksha Mission 2020
Career Communications

Devi Krupa Building, M C Road,
Chengannur, Alappuzha 689 121

Email: info@careermag.in

*In association with Netaji Rual Welfare Society
(Regd- Q 306/81)

Those who have a passion towards the
society to educate the next generation

pre- employment training and new global
education patterns can apply for this opportunity.
Career guidance seminars, educational camps,
new technology introduction, pre-employment

training etc will be the activities.

Contacts
Subscription: 08606314554
Adverting: 08129860887
Editorial: 09495520361

E mail:info@careermag.in

The first Nokia Mobile in Android Platform

Indian Ordnance Factories
Recruitment for 16 Group C posts

Indian Ordnance Factories under Ministry of Defence,
Government of India has invited applications for the

recruitment to 16 Group C posts of Multi Tasking Staff and
Civilian Motor Driver - OG on Non-Industrial Establishment

at High Explosive Factory, Khadki, Pune. Last date for
application is April 28, 2014.

Civilian Motor Driver-OG: 3 posts
Salary: Pay Band 1 of Rs 5,200 - 20,200 with

Grade Pay of Rs 1,900.
Eligibility: Age of the candidate should be above

18 years and below 32 years. Candidate should have
completed Matriculation and must have a valid

driving license for light and heavy vehicles
and have basic knowledge of automobile repairing.

Application fees - General: Rs 50
SC/ST/PWD candidates are exempted from payment

of application fees.

Vacancies

Multi Tasking staff: 13 posts
Salary: Pay Band 1 of Rs 5,200 - 20,200 with Grade

Pay of Rs 1,800.Eligibility: Age of the candidate should
be above 18 years and below 25 years. Candidate should have

completed Matriculation.

Selection
Short listed candidates will be sent call letters for a

skill test/written test and interview for selection.

How to apply
Interested candidates can apply offline by

sending application form along with attested copies of
required certificates / documents, 3 passport size photographs

and a Demand Draft in the amount of application fees.
The application with documents,

photographs and Demand Draft is to be sent by post to:
The General Manager, High Explosives Factory, Khadki,

Pane (Maharashtra) - 411 003.
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The Institution for Achievers
Shree Venkateshwara Educational and Charitable
Trust was founded in the year 2008 with the divine aim
of educating the students of rural background. It
inculcates in them the technical and innovative skills
catering to the dire need of the present scenario. It
imparts professionalism and critical thinking in them,
and prepares them for a dynamic engineering career. It
sensitizes the students to uphold academic excellence
and become technically competent. Shree
Venkateshwara Hi-Tech Engineering College is
situated at Othakuthirai, near Gobichettipalayam.

The academic philosophy of Shree Venkateshwara
Educational and Charitable Trust is to lay greater
emphasis on design oriented teaching, design
methodologies, problem solving approach and
application oriented learning. It strives to bring out
optimum potential in the students to make them
internationally competitive.

Our Philosophy

The Institution
Shree Venkateshwara Hi-Tech Engineering College is
one of the premier Educational Institutions in Erode,
Tamilnadu, India which provides ample opportunities,

dedication and excellent service in the field of Engineer-
ing, Polytechnic and school education.
It stands to impart knowledge with the learning of the
latest developments of the world to meet the growing
demand for trained manpower.
It is missioned to implement new education methodolo-
gies to enable quality learning, independent thinking
and to develop the whole- some personality of the
students who aspire for excellence in order to face the
challenges in the competitive world.

Vision
To build a world class educational centre catering to all
size of education which would help all aspiring students
to grow continuously and contribute to the world using

knowledge as a strong platform and to cherish the
value of mankind and education.

Mission
To provide excellent infrastructure in terms of Faculty,
Labs, Library and other facilities required for curricu-
lar and extra-curricular activities.
To provide the best work culture and academic
ambience with avenues for all round personality
development of the students.
To work closely with industries and other
organisations involved in nation building and societal
development.
To continue to remain in the forefront as an institution
of first preference for all its stakeholders.

K.C. KARUPANAN, Ex. MLA
Secretary

It is stated that he is blessed who have the welfare
of the poor in mind always. One of the greatest
educationalists and philanthropists in this District,
K.C. Karupanan is the Secretary of SVHEC. He is
having the principle that a nation can progress only
through quality education to the young generation.
And hence, he is now contributing his part in
educating young India. This versatile leader is also
a name to reckon with in the political arena.

COURSES OFFERED
BE / B.Tech

Mechanical Engineering
Civil Engineering
Electronics & Communication Engineering
Electrical & Electronics Engineering
Computer Science and Engineering
Information Technology

M E

Applied Electronics
Manufacturing Engineering
Computer Science and Engineering
Construction Engineering and Management
Power Systems Engineering

M.B.A

Master of Business Administration

BE - Mechanical Engineering
The Mechanical Engineering Department was
started in the year 2009. The department offers a
four year BE course in Mechanical Engineering.
The department has a team of highly qualified and
motivating faculty and well equipped laboratories.
BE - Civil Engineering
Department of Civil Engineering is one of the
centers of quality education in SVHEC. The
department has improved computing facilities and
laboratories for testing, research and consultancy.
BE –
Electronics & Communication Engineering
The Department has well-equipped laboratories
with modern and latest equipments like VLSI FPGA
Kits, Embedded Processor Kits and Softwares Like
Orcade, Xilinx & Mat Lab. The department has 21
eminent Post Graduate faculty members with
various fields of specification such as VLSI
Design, Digital signal Processing, Embedded
systems and microprocessor based hardware
design to enrich the academic activities.
BE - Electrical & Electronic Engineering
The Department of Electrical and Electronic
Engineering has been successfully established in
the year 2008. The department is facilitated with
professionally experienced and highly qualified
faculty members and supporting staff. The
department is producing good results with
distinction in the Anna University Exams consis-
tently and has an enviable training in technical
aspects.
BE - Computer Science & Engineering
The Department of Computer Science & Engineer-
ing was established in the year 2008. It offers a 4
year B.E (Computer Science & Engineering)
programme. Our Department has successively
stepped through lab sessions, assignments,

trainings, seminars and independent study in the ways
to present the narrowed core of computer science.
B. Tech - Information Technology
The Department of Information Technology was started
in the year 2008 with an approved intake of 60 members.
We have well equipped lab facilities to enhance the
programming knowledge and we have experienced
faculty with in-depth subject knowledge to guide our
students in research levels. We also transform the
students into innovative, competent and high quality IT
professionals to meet the growing global challenges by
achieving an effective interaction with industry for
mutual benefit.
ME- Applied Electronics
This Master degree program focuses to provide an
overwhelming flood of information about the rapidly
growing technology, to produce professional Engineers
who can contribute their innovative ideas to the
nation’s global competitiveness, career prospectus in
this field open up in wide range with jobs available in
manufacturing, broadcasting, entertainment, data
communication, multimedia, research, development and
public related jobs.
ME- Manufacturing Engineering
The Department of Mechanical Engineering at Shree
Venkateshwara Hi- Tech Engineering College offers
program in Master of Engineering in Manufacturing
Engineering.
ME- Computer Science & Engineering
The Master degree in Computer Science and Engineer-
ing programme aims at equipping the graduates, with
higher conceptual knowledge, technological skills and
ability to pursue research in the field of Computer
Science and Engineering, right to the present Informa-
tion and Communication Technology scenario and
hands on practice in computer software.
ME - Construction Engineering and Management
(CEM)
The Post Graduate Construction Engineering and
Management (CEM) program draws the majority of its
courses from existing curricula in Construction Engi-
neering and Management. It focuses on the societal
and scientific analysis of real world problems.
The CEM program develops knowledge, paraphernalia
and methods that can add value to construction
projects and organizations with a focus on risk manage-
ment also effectively delivers and manages the capital
facilities and infrastructure that are critical to worldwide
productivity by developing basic risk management
skills and participating in leading edge research.
ME- Power Systems Engineering
ME Power Systems Engineering is designed to provide
students with the necessary knowledge and skills to
work at a professional level in industries involved in the
production, distribution and consumption of energy
and power.
MBA
The Department of Management Studies was estab-

lished in the year 2009.The department consistently
maintains high academic standards. This was mainly
achieved by the collective and responsive effort of the
faculty and the students. The department provides right
ambience for the students to develop their personal and
professional skills.
Training & Placement Cell
Activities
All final year students are trained in the following areas:
Career Awareness sessions
Model Aptitude tests, Mock Group discussions &
Interviews to excel in the recruitment process
Guidance sessions for higher studies
Arranging In-plant training, Industrial visits, Projects,

For Admission Contact: Binu Sam -09946156279
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Football Zonal Winner

400 mts Gold Medal in IPAA

Guest lectures and other Industry-Institute interac-
tion activities
Our Strength
SVHEC offers
The highest number of students meeting the
eligibility criteria for recruitment, as SVHEC has the
highest pass percentage in the University examina-
tions. The best selection ratio (No. of students
recruited vs. No. of students attended) for most of
the recruiting companies.
Pre-placement training to students to make them
“Plug & Play” in industry in the areas of Technical
knowledge.
Potential to place 100% of the eligible students.

Academic Achievements
The institution is equipped with highly qualified,
competent and well experienced faculty with commit-
ment to offer excellent teaching and periodical appraisal
of the students' performance and reporting. Our
students have achieved 12 University Ranks in 2012
and 5 University Ranks in 2013.  The students have
achieved District level ranks in Anna University
Chennai exams held during April/May 2013.

District 1st Place - BE (IV Sem) –Civil
District 1st Place – BE (VIII & VI Sem) – CSE
District 1st Place – B.Tech (VIII & II Sem) –IT
District 1st Place – BE (VI Sem) – Mech
District 2nd Place – BE (IV Sem)- ECE
District 4th Place – BE (IV Sem) – EEE
District 1st Place  - MBA (II Sem)

and the Management honored those students by giving
gold coins/prizes  in a function to which the parents
had been also invited.

1. Cognizant Technology Solutions, Chennai
2. Aryans IT Solutions, Chennai
3. Bootnet IT Solution, Trisur
4. Delebex, Kollam
5. Garnival Group of Companies, Cochin
6. Gomes Electrical Company, Chennai
7. HTC Global Service, Chennai
8. I Gate Global Solutions, Bangalore
9. IBM, Bangalore
10. Ideation, Bangalore
11. Infosign, Ernakulam
12. Inka Tech, Bangalore
13. Invaccs Software Tech, Cochin
14. ISS Support Service Pvt. Ltd., Chennai
15. ITFM Consultancy (P)Ltd., Bangalore
16. Lucas, Chennai
17. Metrico Soft Solution, Bangalore
18. Newgen group Info Tech (P) Ltd., Chennai
19. Polaris, Bangalore
20. Precision Engg. Chennai
21. SL Lumax, Chennai

Our students are placed at the
following companies

22. Spell IC Manufacturer, Chennai
23. Tech Mahindra, Chennai
24. V2soft, Bangalore
25. Vinayak Info Tech, Chennai
26. Virtusa, Bangalore
27. Winssoft Info Tech, Mumbai
28. Zenith Computer, Bangalore

SHREE VENKATESHWARA
HI-TECH ENGINEERING COLLEGE

An ISO 9001 : 2008 Certified Institution |
Approved by AICTE, New Delhi & Affiliated

to Anna University, Chennai

SHREE VENKATESHWARA
HI-TECH POLYTECHNIC COLLEGE

Approved by AICTE,
New Delhi and DOTE, Chennai

Erode - Gobi Main Road, Sri Kalaivani Nagar,
Othakuthirai, K.Mettupalayam (Post) - 638 455,

Gobichettipalayam, Erode (Dt.), TN
Phone : 04285-266188, Fax : 266133,
Mob. : 98652 07777, 98651 47777  |

E-mail : svhecgobi@gmail.com  |  www.svhec.com

SHREE VENKATESHWARA GROUP
OF INSTITUTIONS

Sri Venkateshwara Montessori Play School -
Gobi
Sree Venkateshwara International School
(CBSE) - Othakuthirai
Sri Venkateshwara Vidhyalayaa Matriculation
School
Sri Venkateshwara Vidhyalayaa Higher
Secondary School
Sri Venkateshwara Vidhyalayaa Teacher
Training Institute (D.T.Ed)
Sri Venkateshwara Vidhyalayaa College of
Education (B.Ed)
Sri Venkateshwara Vidhyalayaa Nursery &
Primary - Kavindapadi
Veena Vidhyalaya Nursery & Primary –
Vellankoil




